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– Presented by:

– Manfred Chemek, CCIM, FIREC, TRC, CIPS

– Dipl.Kfm., Diploma FIABCI, e-PRO, GRI, RECS,

– Manfred is a Native German 

– CEO of Manhelm International, LLC 

– an international real estate investment and consulting  firm with 
offices and co-op offices in:

– USA –Canada –Ireland –UK United Kingdom – Germany -
South Africa –Australia - Argentina

– Colorado, Texas, Arizona and Florida

regularly interviewed  and quoted by International                                

Newspapers and Magazines including the New York Times,                 

International Herald Tribune as well as for the CCIM and NAR             Real 

Estate Magazines.

BLOG: http://InternationalRE.blogspot.com

http://InternationalRE.blogspot.com/
http://InternationalRE.blogspot.com/


–Globalization

–The movement of countries, companies, 

goods and people toward   a single market 

environment

–The world is getting smaller and smaller

–Buy low sell high on local, national and 

global level now

–Global opportunities are coming to us here in 

Chicago and all across the US



Percentage Growth of                 

Foreign-born living in USA

Total Growth Foreign Born Growth 

• Georgia    26%              233%     9x

• Colorado 24%              160%     7x

• Texas 18%                98%     5.5x

• Washington      28%               90%     3.5x

• Illinois               14%               60%     4.3x

• California          10%              40%      4x

• New York 6%              36%      6x

• Florida            10%              32%      3x  

www.census.gov

http://www.census.gov/
http://www.census.gov/


Foreign Investment in the USA

• According to NAR and other Economists

• 60% of all real estate clients in the next 10 years 

will be immigrants, 1st generation children of 

immigrants and international clients.      

• You can not afford to overlook 40-60%          

of your potential future business!!



Foreign Investment in the USA

– 2 out of 5 Real Estate  transactions involve 

some international or cultural component

– $1 out of $3 in US RE loans has foreign origin

– $3.4 out of $10 in residential loans

– $3.3 out of $10 in commercial loans



Most Stable and Secure Investments 
(2007 AFIRE Annual Survey)

• USA         -----------------------------------56.1 %

• Germany  --------10.5 % 

• Australia  -------9.0 %

• UK            ------8.9 %

• Mexico     -----7.1 %



Top 5 Countries for Capital Appreciation  
2007 AFIRE Annual Survey (www.afire.org/newsletter/2008/Interest_in_Asia.pdf) 

• USA         -------------------------------------26.2 %

• China       ----------------------------21.4 % 

• India        -------------------16.7 %

• Germany  -------- 7.1 %

• Russia, Mexico  7.1 %

www.FIABCIUniversity.org



Why Invest in the U.S.?

• Euro vs. U.S. Dollar             1 = 1.19   US$

• Pound vs. Dollar                  1 = 1.74   US$

• Invest in Canada, eh? 

• US Dollar vs. Canadian Dollar US$1 = 1.16

• as of 03/15/2006

• Visit www.xe.com for exchange rates



Why Invest in the U.S.?

• Euro vs. U.S. Dollar             1 = 1.47   US$

• Pound vs. Dollar                  1 = 1.82   US$

• Invest in Canada, eh? 

• US Dollar vs. Canadian Dollar US$1 = 1.07

• as of 08/28/2008

• Visit www.xe.com for exchange rates



Currency Exchange Sites

• Currency Exchange:    www.xe.com

• Currency Converter:    www.gocurrency.com

• Currency Trends:     
http://www.oanda.com/convert/classic?user=
onlineconversion&lang=en

http://www.xe.com/ucc/
http://www.gocurrency.com/
http://www.gocurrency.com/
http://www.oanda.com/convert/classic?user=onlineconversion&lang=en
http://www.oanda.com/convert/classic?user=onlineconversion&lang=en


Who are the Buyers?
(2007 AFIRE Annual Survey and Real Capital Analytics )

• 2007 Acquisitions

• Australia increased by     --------------- 110% 

• German increased by       ------- 40%

• Middle East increased by --- 20%

• UK decreased slightly
• AFIRE    www.afire.org/newsletter/2008/Interest_in_Asia.pdf 

• Real Capital Analytics    www.rcanalytics.com/



Who are the Buyers?

• 2008 Acquisitions

• Middle East   

• Asia, China, India, Korea, Japan

• Russia, Germany

• Australia 

• Canada, UK



Who are the Buyers?

• Australian Funds

Limited domestic investment opportunities

Seek stable, annuity-style returns 

Prefer Partnerships and JV with US 

operating companies 

Strong Development Activities in Texas,  

Colorado, looking to expand to other 

areas of the US.

www.FIABCIUniversity.org



Who are the Buyers?

• DB RREEF, an Australian real estate trust 

bought 11 industrial buildings totaling just  

over one million square feet in San Antonio

and Schertz in August 2007.

• They plan to build 14 new buildings

in the next 2 years totaling an additional 

2 Million square feet.

• Continued to expand in 08 and 09 central US          

Colorado / Wyoming / California             

www.FIABCIUniversity.org



Who are the Buyers?

• Centro Properties (Retail)  

• own 700 Shopping Centers in the US  

• worth $ 17 Billion.  $ 10 Billion in 2007

• www.centro.com.au

• Other Australian Developers Buying and 

Building in Steamboat Springs, Houston TX 

looking at other parts of the US

www.FIABCIUniversity.org

http://www.centro.com.au/
http://www.centro.com.au/


Who are the Buyers?

• German Funds

Legislative changes increased the amount   

Germans can invest outside the EU.

They seek secure investments, long term   

leases, credit AAA anchor tenants

• German Banks, Investment Fonds,    

• High Net worth Individuals and Groups.

www.FIABCIUniversity.org



Who are the Buyers?

•Will do JV’s, Partnerships, direct investment.

• Investing in value-added and for the first 

time some distressed assets

• Looking at second and third tier Markets    

• German Banks, Investment Fonds, 

• High Net worth Individuals and Groups   

• Germans also like Ranches and Farms

www.FIABCIUniversity.org



Who are the Buyers?

• British Funds

Due to the currency play: dollar still cheap 

compared to the British pound,  almost 2:1 

investors feel they are getting more      

for their money.

Traditional Investors in the USA. 

Retail, Office, Multifamily

Look for IREM members to manage

www.FIABCIUniversity.org



Who are the Buyers?

• Irish Investment Groups

• Irish Banks

• High Networth Individuals 

• Looking for Office, Retail, Multi Family 

• We represent a group looking to 

invest $140-600,000,000

• Investment slowing last half of 2008 

www.FIABCIUniversity.org



Who are the Buyers?

• Israeli Funds

Government recently relaxed restrictions           

now permit Israeli funds to invest up to 20%        

of their assets overseas compared to 5% 

previously

Main interest in USA and Germany seek value-

added opportunities, particularly in New York, 

Florida, California, Nevada, Colorado, Georgia 

and German Markets

www.FIABCIUniversity.org

http://flagspot.net/images/i/il.gif


Who are the Buyers?

• U.A.E. and Saudi Arabia

Seek income producing and long term 

steady appreciating assets. 

Opportunities, particularly in Colorado,  

New York, Florida, California, Texas,

Georgia, Las Vegas.

Used to not buy Hotels now getting around 

that.



Who are the Buyers?

• U.A.E. and the Kingdom of Saudi Arabia

• KSA Investing $2-6 Billion over the next 5 years.

• Dubai group bought $1 billion portfolio in           

March 2005

• Dubai made $100 million investment in 

Colorado in 2006

• Dubai planning to invest $1-3 Billion Annually

• Sultan of Brunei was looking at the                 

DTC Tech Center in 2006.



Dubai World

•Dubai World invested $2.7 billion in 8-07 for 50 % stake 

in the CityCenter project, and committed another $2.4 

billion to buy MGM Mirage common stock in 2008. 

• CityCenter covers 76 acres.  The $8 billion 

development will eventually include more than 4,800 

hotel rooms and 2,700 luxury apartments in towers 

designed by Daniel Liebeskind,  Lord Norman Foster 

and Rafael Vinoly.

http://prnewswire.com/cgi-bin/stories.pl?ACCT=104&STORY=/www/story/08-22-2007/0004649601&EDATE=
http://www.citycenter.com/luxury_las_vegas_condos/?CMP=KNC-Yahoo-City_Corp


Top 5 Global Cities 2007
2007 AFIRE Annual Survey (www.afire.org/newsletter/2008/Interest_in_Asia.pdf) 

• New York             -------------------------- 53 %

• London                 ------- 35 % 

• Washington D.C.  ------- 35 %

• Paris                     ---- 26 %

• Shanghai              --- 21 %



Top 5 US Cities 2007
2007 AFIRE Annual Survey (www.afire.org/newsletter/2008/Interest_in_Asia.pdf) 

• New York             -------------------------------- 98 %

• Washington D.C.  ----------------------- 80 %

• Los Angeles         ------- 26 % 

• San Francisco      ---- 23 %

• Seattle                   -- 19 %



Difficulty of Finding Attractive Investments
22.8 % in 2007



Where are Investors Buying NOW ?

ÁAll across the USA now!

ÁLooking at 2nd and 3d Tier Markets

ÁAtlanta, Memphis

ÁDenver, Boulder, Colorado Springs,            
Mountain Resorts, Tech Centers, DTC

ÁSouth and West Coast of Florida

ÁOrlando, Ft. Myers, Tampa, Jacksonville

ÁSan Diego, Las Vegas

ÁTexas Cities, Houston, Austin, Dallas,             
San Antonio.

ÁPennsylvania, Michigan



What does this Mean? 

Opportunities and deals for you!

• Investors like primary & secondary markets

• Some will invest in 3d tier and smaller markets      
if good risk/return ratio 

• $3.5 billion earmarked for U.S. at                              
Expo Real/Munich October 2005

• $4.2 Billion at Expo Real/Munich 2006

• $5.1 Billion at Expo Real/Munich 2007



What you need to be aware of

• Cultural Differences 

• Differences in arriving at a buying 

decision, longer term, higher vacancy

• Differences in Language                              

and Translation



Future Investment in U.S. Commercial 

Real Estate

• Retail and Industrial are still Hot Properties

• Look for more joint ventures

• Office, Multi Family again strong

• Smaller overseas funds partnering with U.S. 

funds

• Active Investors for 2008: U.A.E., China, India, 

Korea, Japan, Russia, German, Australian, 

Israeli, U.K., and Dutch.  



International Investment in U.S. 

Residential Real Estate

2007 NAR Profile of International                         

Home Buying activity. 15 Page Document  06-07 

by NAR Chief Economist Dr. Lawrence Yun, Ph.D.

http://www.realtor.org/Research.nsf/files/07IntlSurv
eyProflie-final-07-27-
07.pdf/$FILE/07IntlSurveyProflie-final-07-27-
07.pdf

2008 Updated Research for 07-08 Similar results



2007 NAR Profile of International Home 

Buying activity in the USA

• Survey taken May 2006 / June of 2007

• 33% of all Realtors had an international client                
in last 12 months. 

• That’s over 450,000 Realtors had an International 
client in last 12 months! 

• 33 % from Europe, 24 % Asia, 23 % North America,      
16 % Latin America

• Top 6 Countries, Mexico 13%, UK 12%, Canada 11% 
India 6%, China 5%, Germany 4%



2007 NAR Profile of International Home 

Buying activity in the USA

• Median Price:

• $227K Mexico, 

• $292k  India, (most properties over $1 Million in 
2008)

• $323K Canada, 

• $335K UK,

• $340K China,   most properties over $1 Million

• $350K Germany, 2nd most prop over $1 Million  



Baby-Boomers
• Growing at the rate of almost 2,000 per day

• 60,000 per month

• Many of them are looking to retire outside the USA. 

Development opportunities retail etc.

• in Europe, Mexico, Central America, etc. 

• Where their retirement income will go a lot further and 

offer them a more luxurious life style.

• Where their Real Estate Investment will bring higher 

returns for their families and heirs. 

• Others considering Life Style Change to Ranch or Farm



Where are Baby-Boomers Investing? 

• 1. Panama*

• 2. France

• 3. Malta

• 4. Mexico *

• 5. Romania

• 6. Italy

• 7. Cyprus

• 8. Nicaragua*

• 9. Uruguay

• 10. New Zealand

• 11. Costa Rica *

• 12. Spain

• 13. Bulgaria

• 14. Argentina

• 15. Belize *



Whatôs In It For You?

• Make more money from your current Clients 

• Why “re-educate” a new broker?

• Serve your clients locally,  

• Regionally, Nationally

• and Internationally



What you need to watch out for

• Concerns when marketing International Developments  

• Interstate Land Sales Full Disclosure Act  ILSFDA

• protects consumers from fraud and abuse 

• in the sale or lease of land. 

• In 1968 Congress enacted the Interstate Land Sales 
Full Disclosure Act that requires land developers to 
register subdivisions of 100 or more non-exempt lots 
with HUD 

• There are States that have similar legislation on the 
books

www.hud.gov/offices/hsg/sfh/ils/ilshome.cfm

http://www.hud.gov/offices/hsg/sfh/ils/ilshome.cfm


Whatôs In It For You?

• Make sure you have disclaimers on your materials    
and web site.  Example:

• www.capcana.com.     Dominican Republic

• “Obtain the Property Report required by Federal 
law and read it before signing anything. 

• No Federal agency has judged the merits or 
value, if any, of this property. 

• This material shall not constitute an offer to sell 
in New York, New Jersey or any other state 
where prior registration is required."



How can you reach these buyers?

1. List your properties on your web site and CIE’s

2. on International Web Sites and CIE’s accessed Intl.

3. Create a Blog, become the local expert.

4. Create a myspace.com site, facebook.com etc. 

5. Network on Local Level 

6. Network on National Level 

7. Attend National Conventions



How can you reach these buyers?

8.    Face to Face contact is still the best 

9. Travel to other countries

10.  Trade Missions, Trade Shows, 

11.  Attend International Conventions

12.  Meet Brokers, Agents from other countries

13.  Create Seminars, Golf Tournaments, 

14.  Get Educated, TRC, CIPS, RSPS, FIREC



ICREA International Web Sites

United Kingdom -

NAEA Estate Agents Commercial Property Information

NAEA Estate Agents Commercial Property Search

United States - CIE
Commercial Information Exchange National Listing

http://www.worldproperties.com/Commercial.aspx

http://www.worldproperties.com/default.aspx
http://www.worldproperties.com/Commercial.aspx


International Commercial Listing Sites

UK and Europe: www.jiprop.com

Boutique Luxury Properties: Game Lodges in Africa, 

Islands in the Caribbean, Castles in Scotland,  

Vineyards, Chateaux’s, Equestrian, Ranches, Farms, 

Golf, Skiing, Beach Front. 

Contact Bill Jackson, CIPS, FIABCI, info@jiprop.com

Luxury Properties including Commercial, Vineyards, 

Ranches and Hotels  http://www.breficoluxe.com/

World Listings Landwatch    http://www.landwatch.com

focuses on land and rural retreats

http://www.jiprop.com/
http://www.jiprop.com/
mailto:info@jiprop.com
http://www.breficoluxe.com/
http://www.landwatch.com/


International Commercial Listing Sites

World Listings                                                  

ResortScape http://www.resortscape.com

lifestyle communities, vacation and second homes, 

Ranches, Farms.  About 40,000 listings, $30 billion 

worth of real estate.

Satbir Khanuja VP- Marketing   

Satbir.Khanuja@secondspace.com

UK, NAEA National Association of, Estate Agents 

ICREA, FIABCI member    http://www.naea.co.uk/

http://www.resortscape.com/
mailto:Satbir.Khanuja@secondspace.com
mailto:Satbir.Khanuja@secondspace.com
http://www.naea.co.uk/


International Commercial Listing Sites

Farm and Ranch Publishing LLC                     

www.farmandranch.com

Main Office in Houston, Texas David Light

World Listings by  Immobel.com They translate your 

listings and your bio into 13 major languages

Properties can be viewed in English, Spanish, Portuguese, 

Italian, French, German, Polish, Russian, Chinese modern, 

Chinese traditional, Japanese, Korean and Vietnamese.

http://www.immobel.com/                                                   

http://www.immobel.com/English/

http://www.farmandranch.com/
http://www.immobel.com/English/


What you can do

• Create a myspace.com site to attract young buyers.

• www.myspace.com www.facebook.com

• www.craigslist.org www.craigslist.com

• Create a Blog or International Web Site:

http://InternationalRE.blogspot.com

• www.morenetbiz.com you can create your own 

new website of many pages for 15 days for FREE 

• www.activerain.com/fiabci - Network with FIABCI 

members. Hyperlinking and blogs 

• www.realestate.meetup.com/413

• Start your own meet up and network on local level  

http://www.myspace.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.craigslist.org/
http://internationalre.blogspot.com/
http://www.morenetbiz.com/
http://www.activerain.com/fiabci
http://www.realestate.meetup.com/413


What you can do

• Create a Blog:        

www.realtown.com/signup.php?ask=why

• Create a Blog:    

InternationalRE.blogspot.com

• Create a Blog Help, Info:    

realestatetomato.typepad.com

• AZ, Debra Allen, CIPS, TRC           

www.realtown.com/Debraallen/blog

• CA, Michael J. Kelly, CIPS, CRS  

Blog: www.MikesRealEstateShow.com

http://www.realtown.com/signup.php?ask=why
http://www.realtown.com/signup.php?ask=why
http://internationalre.blogspot.com/
http://internationalre.blogspot.com/
http://realestatetomato.typepad.com/
http://realestatetomato.typepad.com/
http://www.realtown.com/Debraallen/blog
http://www.mikesrealestateshow.com/
http://www.mikesrealestateshow.com/


What you can do

• CO, Denver Gretchen Faber, CIPS  

www.lifestyledenver.com

• FL, Tampa, Jackie Colson-Miller, CIPS, TRC 

FIABCI member  www.realestatesizzle.com

• UK, England Bill Jackson, CIPS FIABCI NAEA 

Member  

www.billjacksoninternational.com/billsblog/

• International,                                                    

Manfred Chemek, CCIM, TRC, CIPS, FIREC  

http://InternationalRE.blogspot.com

http://www.lifestyledenver.com/
http://www.realestatesizzle.com/
http://www.realestatesizzle.com/
http://www.billjacksoninternational.com/billsblog/
http://internationalre.blogspot.com/


What Can You Do?

Local Level 

• Join Local and or State International Committee 

• Join or form a local Board International                 

Committee   www.realtor.org/international

• Join FIABCI USA Local Council

• Colorado, Chicago, Florida, California,                  

New York, Texas have a FIABCI Local Council 

• info@fiabci-usa.com www.fiabci-usa.com

mailto:info@fiabci-usa.com
mailto:info@fiabci-usa.com
mailto:info@fiabci-usa.com


What Can You Do?

National Level

• CRS CREW RLI National Meeting 

• NAR International Meetings 

• NAR International Night Out

• CCIM IREM Meetings/Seminars,                       

CCIM IAC Committee

• FIABCI-USA National Meetings

• RLI, NAR, CCIM, IREM, FIABCI Web Sites



What Can You Do?

International Level

• Trade Missions, local boards see CIPS Web Site 

• CIPS International Classes Ireland, Ukraine, 

• South Africa, Korea, South America

• India March 2009 co sponsor Denver Board

• Conferences, Panama, MINT Cancun etc.

• MIPIM and MIPIM Asia

• EXPO REAL

• FIABCI World Congress



NAR International Web Sites

• NAR List of International Conferences                

www.realtor.org/cipshome.nsf/pages/intlmeetings

• NAR  Trade Missions
www.realtor.org/cipshome.nsf/pages/Trade_Missions

• NAR Training Modules (Free)

• www.realtor.org/cipshome.nsf/pages/toolkits

http://www.realtor.org/cipshome.nsf/pages/intlmeetings
http://www.realtor.org/cipshome.nsf/pages/intlmeetings
http://www.realtor.org/cipshome.nsf/pages/Trade_Missions
http://www.realtor.org/cipshome.nsf/pages/Trade_Missions
http://www.realtor.org/cipshome.nsf/pages/toolkits


International Web Sites

• FIABCI World RE Association
www.fiabci.com

• Search Panorama, 

• Events tab shows world wide      

• real estate events and more

• Broadcast E-mail, US and   Global, 
Monthly Conf. calls,  Commecial, 
Luxury Properties, Jump Start 

• FIABCI Asia Pacific

• www.fiabci-asiapacific.com

http://www.fiabci-asiapacific.com/
http://www.fiabci-asiapacific.com/
http://www.fiabci-asiapacific.com/


International Conventions
• March 10-13, 2009 Cannes, France MIPIM        

Commercial RE Conference   www.mipim.com

• FIABCI has a booth you can use to network,     

• May 18-23, 2009, Beijing, Peoples Republic of China

60th FIABCI World Real Estate Congress,   

• www.fiabciBeijing2009.com

• October, 2009 Expo Real Munich,  www.exporeal.net

• November 19-21, 2008 3d Annual MIPIM Asia 

Commercial RE Show Hong Kong

• November 20-23, 2008 38th Annual AMPI Mexico

• December 4-7, 2008, Vienna, Austria.  FIABCI 

combined European Congress and Business 

Meetings.  www.fiabci.com

http://www.mipim.com/
http://www.mipim.com/
http://www.fiabciBeijing2009.com/
http://www.fiabciBeijing2009.com/
http://www.fiabciBeijing2009.com/
http://www.exporeal.net/
http://www.fiabci.com/


What Can You Do?

Get Educated

• CIPS Courses Nationally and World Wide

• www.realtor.org/international

• FIABCI University,  IREC designation courses

• www.fiabciuniversity.org

• TRC and RSPS designation courses

• www.realtor.org/resorts

www.FIABCIUniversity.org

http://www.realtor.org/international
http://www.fiabciuniversity.org/


Whatôs In It For You?
Top 10 Take-Aways 

• 1. How to set yourself apart from your competition so more        
potential clients will want to do business with you. 

• 2. Be more educated about your market and your market           
potential. 

• 3. Take away some new ideas on how to get additional              
listings and new leads in your local area. 

• 4. How to make more money from the clients you already           
have and make them more loyal to you. 

• 5. New Ideas on how to market to diverse cultural clients            
in your area.



Whatôs In It For You?

Top 10 Take-Aways

6. How to find International clients looking to invest in your 
area. 

7. How to receive more referrals from a larger variety of 
sources. 

8. How to develop a local, national and international 
network, that will drive more business to you locally. 

9. How to make your web site more effective in attracting 
culturally diverse and international investors and second 
home buyers 
as well as baby boomers to your web site. 

10. How to design your presentation materials to be most 
effective with culturally diverse, international and baby 
boomer clients 



• Questions?

• manhelm@manhelm.com

• For email list of Web Sites

• Handouts, Updates at my BLOG 

http://InternationalRE.blogspot.com

• and Web Site www.manhelm.com

Manfred H. Chemek, CCIM, FIREC, TRC, CIPS
Dipl.Kfm., Diploma FIABCI, e-PRO, GRI, RECS 

www.FIABCIUniversity.org

mailto:manhelm@manhelm.com
http://internationalre.blogspot.com/
http://www.manhelm.com/
http://www.manhelm.com/

