and individually controlled multi-task lighting
systems at each work station further helped the
building achieve a lighting energy savings of 27
percent.

While maintaining the limestone-trimmed,
red-brick, Elizabethan architecture and historic
interior details were crucial to the project, the
Christman Company also wanted the property
to be as modern and green as possible.

“We are a current and cutting-edge company,
so it was important for us to incorporate modern
technology throughout the building, Cash said.”

However, turning an older building into a
modern, Class-A property requires innovative
development, particularly when it comes to
heating and cooling systems.

“A lot of times owners of older buildings used
for modern purposes will hang a drop ceiling
in and run all their ductwork above the ceiling
tiles, and that had been done in this building,”
Cash said.

The design team instead developed a raised
access floor that houses the building’s mechani-
cal and air distribution systems in the under
floor, which uncovered the full height of the win-
dows, and provided daylight into all the spaces.

“It also provides a much healthier ventila-
tion system and a more energy-efficient system
because it requires less band-power to push the
air,” said Gavin Gardi, Christman’s sustainable
programs manager.

The under floor air distribution system pro-
vides 200-300 percent more ventilation than

conventional systems.

SYSTEM & STATUS

Currently, the building is projected to exceed
minimum energy-efficiency requirements by 34
percent. And, the building’s Web-based build-
ing management system (BMS) helps the com-
pany manage and maintain its energy efficiency.
The system tracks and measures electricity and
gas usage, along with atmospheric conditions
inside and outside the building. It has a user-
friendly graphical interface to manage building

operations, and it has alarms that go off when a
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system is not working properly. The BMS also
allows management continuous commissioning
to help building managers fine-tune the system
to achieve the most energy savings possible.
Along with the environmental and historic
impact the building has made, the building itself
has enhanced the company’s corporate culture.
“It is a fun, healthy building for people to work
in,” Gardi said. “The atmosphere is very different
than an old, stodgy office building. Part of the
design was to develop a building that required
people to move around and see the types of
exciting things that people were working on.”
One area that helped create a collabora-
tive environment is an inner courtyard called
Christman Square. The building was originally
U-shaped with an outdoor courtyard, but the
redevelopment team enclosed that space with a
glass ceiling to create an open atrium space that
encourages employee interaction.
“In that area we incorporated a communicat-

ing staircase so the floors can interface with

each other without going over to the elevator,
and there are a variety of spaces and landings
in and around the staircase where people just
naturally run into each other,” Cash said. “In
the whole building there is quite a bit of natural
circulation and interaction with our people.”

Perhaps the most valuable result from the
Christman Building is the company’s enhanced
status in the community and increased visibility
for prospective clients.

“It has helped [dramatically] to elevate
Christman’s reputation as a sustainable con-
struction company,” Gardi said. “We have had
dozens of tours and hundreds if not thousands
of people come through the building.”

The result? Plenty of new clients.

“We take every opportunity to bring a new
client or a prospective client to our office,” Cash
said. “It’s a very good showplace for prospective
customers and other network partners who see
the building and say, “We’d like to have some-

”

thing very similar to that. .

Diana Mirel is a contributing writer to JPM. Send questions regarding this article to mnaso@irem.org.
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