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CANADIAN REPORT
FINDS SUSTAINABILITY
A CHALLENGE

A recent research report, Green Building and
Development as a Public Good, by Canadian Policy
Research Networks (CPRN), an organization that advises
Canada’s leaders on issues and policy options to move
Canada forward, argues that green building and develop-
ment faces a classic policy paradox: people agree that
improvements are needed in the built environment, but
there is a whirlwind of information and debate about
how to move forward. The report found people are moti-
vated to go green, but challenged by implementation.
Read the 10-page document at www.cprn.org.

Study Finds Investments
in Efficiency Will Reduce
Energy Costs

A new report by the consulting group McKinsey &
Company, “Unlocking Energy Efficiency in the U.S.
Economy,” found that investing $125 billion in efficiency
measures over the next decade would reduce energy
consumption and greenhouse gas emissions in the U.S.
commercial sector to pre-2008 levels.

According to the report, the commercial sector con-
sumed 6.7 quadrillion BTUs of end-use energy in 2008,
mostly from operating an enormous stock of buildings
and their systems and equipment. That figure, more
than twice the amount of annual energy consumed
by the entire country of Egypt, is projected to grow
to more than 8 quadrillion BTUs in 2020. The report
found that annual efficiency investments of about $13
billion above current investment levels would reduce
the sector’s energy usage to below 5.8 quads in 2020,
a savings of nearly 30 percent over projections. That
would also save $290 billion in energy costs and reduce
greenhouse gas emissions by 360 million tons.

To read the study visit www.mckinsey.com.
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NEW YORK CITY TEAMS
UP WITH EPA TO PROMOTE
WATER EFFICIENCY

New York City is promoting the importance of conserv-
ing water by partnering with the U.S. Environmental
Protection Agency (EPA). Through the Agency’s
WaterSense program, which promotes water efficiency
strategies, and identifies and labels products that use less
water, the New York City Department of Environmental
Protection (DEP) aims to raise awareness about the
importance of conserving water in the nation’s largest
city. New Yorkers use about 1.1 billions gallons of water
a day.

As an EPA WaterSense promotional partner, DEP is
promoting the value of water efficiency and increas-
ing awareness of the WaterSense brand by distributing
program materials at public outreach events and the
Union Square Greenmarket. DEP is also linking to the
WaterSense Web site, www.epa.gov/watersense, from
its own Web pages.
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www.betterbricks.com
Betterbricks.com is an
organization designed to

help business profession- :
als understand how ener- :

gy efficiency can make a
difference in their build-

ings and in their business.

The Web site provides
pragmatic and compre-

hensive information about :

energy efficiency and its
benefits, along with tools
and resources such as
an energy management
checklist, recommenda-

tions for best practices on :

energy-efficient opera-
tions and a symptom-
diagnosis tool that helps
find the cause of poor
energy performance in
buildings.

www.claritas.com

Each spring Claritas
releases the Nielsen
Claritas Update
Demographics, which
provides marketers with
detailed data that goes
beyond the U.S. Census
Bureau's nationwide esti-
mates. Claritas demog-
raphers analyze data
from local governments,
consumer databases and
postal delivery counts to
create a current and thor-
ough set of demographic
estimates. This informa-
tion can help property
managers and retailers
determine who their
customers are in a given
area.
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www.pandemicflu.gov
Pandemicflu.gov is a
one-stop access to U.S.
government information
on pandemic influenza,
which includes HIN1, or
swine flu. Managed by the
Department of Health and
Human Services (HHS),
this site features the latest
news, information and
webcasts on pandemic flu,
prevention and treatment,
as well as checklists

that can help you identify
key areas for pandemic
influenza planning and
vaccination.

! www.commoncraft.com
Commoncraft.com is

¢ an online community

¢ consulting company. The
¢ current focus for the Web
: site is to build a library

: of educational videos to

: help save users time in

: their day-to-day work
and life. Most videos

are designed for use in

: training on topics such as
. how to use various types
. of computer software,

¢ as well as how to use

¢ wikis, blogs and social

¢ networking sites.

fast facts @

Maria Ann Smith
introduced the
GRANNY SMITH
APPLE in 1838.

Joseph Niepce
developed the
world’s first

PHOTOGRAPHIC IMAGE in 1827.

¢
w

TRAFFIC LIGHTS were
used before the advent of
motorcar.

The HARMONICA is the
world’s best-selling music
instrument.
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The 25th of December is considered

the birthday of the HINDU GOD,
KRISHNA, as well as Mithra,
the Greek god of light.

COWS do not have upper front teeth.

There are 2700 LANGUAGES

spoken in the world.

MOVIE.
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A fresh egg will SINK in
water, but a stale egg won't.

5 billion CRAYONS are
produced every year.

Half the world’s population
has seen at least one 007





